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Social Monitoring Report
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Social Monitoring Report
Example : Product Campaign
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Performance = (Engagement / Follower) *100%
Average = 3-5%

Account sourcel Reco.. Follow.. Engag.. Perfor..

1. chillnewsup..  twitter 1 3 19 6.33
2.. masterofent twitter 1 102 118 116
3.. Jaomew_wp twitter 1 26 17 0.65
4. thanchal8 twitter 1 91 36 0.40
5. earngruww twitter 1 170 64 0.38
6.. fonrainin twitter 1 74 17 0.23
7. kpxtanont twitter 2 461.5 nz2 0.23
8. lakkuya twitter 1 401 82 0.20
9.. bowiebeauZ2  twitter 3 328.67 166 037
1.. zoomdara_o.. twitter 3 1,044.67 493 0.16
1. ppepare twitter 3 76 29 013
1.. dsinenee twitter 2 285 68 012
o t‘lu-l:an;htal 318 2,4269.. 186,872 0.06
1-100/146 £ >
Account sourcel

1. dreamybubblemilkiea tiktok

Source of Channel : (Mentions)
Aaanuiltaauiniige (Laaztasnig)

@ facebook @ twitter @ instagram @ tiktok

Image URL Sentiment
@ [Neutral
» BUBBLE
MILK TEA

https://lookerstudio.google.com/reporting/285f5b6a-28ff-4371-8871-a876bc728c41

Top engagement Of Channel :
n1iia1u911 Engagement unilga

AZ

@ tiktok @ instagram @@ facebook

Engagement -~

Performance ansddiusunndiga
Engagement / Follower

AZ

twitter

13.18 (98.5%)

@ twitter @ instagram >

Performancel Follower co...

null null



https://lookerstudio.google.com/reporting/285f5b6a-28ff-4371-8871-a876bc728c41

Report : Data Visualization

Example : Keyword Brand Smartphone n O v

e AR e N A —— ~mm | o - “ l *Total keyword by channel

45,826 931 4,614 992,651 voutube | 61

Total Engagement of mention by channel ) - - nEsEm T e .SOCial VOice Of market Share

Total gender Gender by channel
0 Facebook O‘lwim:r @ Intragram o Youtube

i !

I ; - e *Top Page Creator channel Facebook
1 tDAmm- L 1. missh A 1 StepCeskTV . p g
opPo - W2 : dridsans 32 10.56% 2. TheCaijinTri. 55245 164%
realme 3756 879% 3. 1Billeoar.. & 93% 3. beartal 55148 9.49% : “ ° h l =
= @ EEmoEEeEeE BEEm 7] Top Page Creator channel Twitter
Droidsans 2213 sig% 5. IMOuT i8 o 79 408% 5. LDAWord 24,873 4285 L ——
6.  dwm 1654 387% 6. s 5.05% 6. ariyavee 169 363% 6. papayatopc.. 20,053 3453 ®  @ToulFemsie @ Total Male Facebook ~Youtube Instagram  Twiteer

*Top Page Creator channel Instagran

Top Mentions by channel

(’ Facebook

*Top Page Creator channel YouTube
1 e [ ] 1 SmartTV [ ]

o e e e .
Wefdfiaudusaton 4. hrpsredirectman

e

*Sentiment by channel

2 Awsienmdsewauar.  httpsfredirect man al 93% 2 dw I BaNANAONI ]
alsian 520 Ultra 5512 &1 73 Samsung ] SALE [ |
finfiaustaai hudiawn 48 1 ] | ] realm ]
vieghlaiteig i bl a4 5.05 5. figfe | ] 5 DareToLes; ]

*Gender by channel

@ Intragram o Youtube
i i = Keyweords Branding .Top Keyword

WIS RRSAHL LSRR, N .
wnaanduomenn . b

fafafrunnuu Y 254 575%
tnsniia aousAlv A 95245 16.4% WVivo aaime
fudn. b7 4.05% . @ °
&1 Xiaomi Mil0 56 80078 1379%
sl dviuannAn. 158 3589
%% Samsung Cala E5)48 9.49%
Phone 11 640 1A%aq.. 153 346

sn Tauusnnzsiton...
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Report Social Data Analytics By www.idea2mobile.com




PRICE FOR Social Monitoring Brands | Product Campaign

1. Social Monitoring

2. Data Insight
Research

WISESIGHT / MONTH 15,000
50,000 MENTIONS

Monitoring keyword / campaign 40,000

WISESIGHT / MONTH 30,000
100,000 MENTIONS
Key finding Keywords 70,000

Overviews keywords and
summary keyword over all

Insight Keyword
Topic 1+2 (Strategy Marketing)

Monitoring keyword / campaign

Ads on MUSIUDU Keywords ALWUOU
requirement (nNA @ 50K)

Data Visualization with looker studio

Ads on MUSIUOU Keywords ALWUAU
requirement (NA @ 50K)
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Insight Customer from Social Data

JtaszvidayanganssuanaIalg Social Listening

https://www.idea2mobile.com
K.Anantachai ittiworapong
Tel : 0863863896

Email : Anantachai@idea2zmobile.com
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