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K. 1. A. G.Model with WISESIGHT SOCIAL LISTENING
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Example: Project Plant-Based
Keywords Research :

S
500 | ¢
LWWDdINNWY
300
eat Zero,
MG Meat
yword : A1asvad (1)
Product Jum
Keywords : Brand dum, Audv
(2)
100 >
S
<1000 4000

WUsd@uanwy, Timutds

6000

>

Mentions



Interest and category : Context category by Channel

Content Facebook Twitter YouTube Instagram Tiktok
Twuaun/IUSTUBUSUM v v v v v
Page/influencer wu=tuhdum v v v v v
wuzthmsniu Plant-Based v v v v
UINJAs/T3MDIKIS v v v v v
51AS1:KSSAD v v

SruDKIs/wAtula v v



Audience Target Group

Overall Target Group for Plant-Based
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Group Segmentation : Plant - Based Foods

Product & Market

Ready to eat @
Plant-Based
Drink
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Suggestion to Brand Communications

Brands Communication
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SUGGESTION & RECOMMENDATION

MOQOD & TONE CONTENT FEATURES ADAPTATION CONVERSION CUSTOMERS
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Summary : Social Listening Analysis
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e Brand AJSY:N1 Communications DgVIS?

« Segment Group uulanooulauunnNau?
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Cost Of Project :

1. Social Monitoring WISESIGHT / MONTH 15,000 Ads on cwu9udu Keywords RALWUOIU
50,000 MENTIONS requirement (NA a 50K)
2. Analysis by Channel RESEARCH KEYWORDS 40,000 Data Visualization with looker studio

Interest & Category
Audience & Target Group
Segmentation
Communication

Media & Suggestions



More Information : GovA1SS19a:l3gaIWULAY

Contact Khun : Anantachai ittiworapong
Tel : 0863863896

Email : Anantachai@idea2zmobile.com

Website : www.idea2mobile.com
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